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Introduction

AWhatpedpl e do wi t ho uAmy, &20gearold cokegedjuniarduting dur

interview with herFor Amy s gener at i onisunimagmable.iAmdng ut s o
young Americans Facebook is the preferred destination for their online social activities.
Wheras engagement with Facelk four years ago was principally abardgnnecting to a small

sphere offriends the use of the platfortoday includesa broader range of activities, such as
communicating with friends and family, collaborating on school work, browshajop and

videos playing games and quizzesonsuming news, arghrticipating in civic life

Facebook recently surpassed Google as the most visited site in the United Statesaid ke

fastest growing social platforms around the world. According to the Facebdak Bam (2010)

the more than 500 million users are quite active spending, for example, about seven hundred
billion minutes a month on the site and sharing more than thirty bflieces of content each
month.But what are people really doing on Faceboo& aqually important, who are they doing

it with? Despite young peoplebdbs robust participat.
awareness of their social media behaviors remains clouded and misguided.

Based on data collected from a national surveygt Facebook? nvesti gati ng What
AboutSoci al pMsotd sameoof the key findingsregards to the social, cultural, and

political activities that young, collegeducated Facebook users engage in; the individuals and
communities they interaaevith; and the types of media and information they share and consume

within the social network site.

Our findings further allow us to address the questihat is social about social medidhe
proliferation of new communication technologiekaptops smart phones, gaming devices,
social network sitgs compels many to argue that humans have become less sociasaad,
result, less interested in thdirends and neighbor©ur findings suggest that Facebook is not
supplanting facgo-face interactions lteeen friendsfamily and colleaguesin fact, we believe
there is sufficient evidence thabcial mediaafford opportunities for new expressions of
friendship, intimacy, and community.

No matter if it is a wall post, a comment, or a phgtmungpeop e 6 s engagement wit
is driven, primarily, by a desire to stay connected to and involved in the lives of friends who live
close by, far away, or have just entered in to their lives.

Still, there are some interesting distinctions among young Bakalsers. For example, women

and men use the platform but often in different wdysemen, when compared to men, are much
more likely to use Facebook to communicate about or share content related to friends and family.
Men, by contrast, are much more likéo communicate about or share content related to pop
culture, the news, or current events.

Our study also offersaenparsonsand contrast betweentwo distinct communities of young
Facebook usedscurrent college studemtand recent college gradest~or most young
collegians the use of a social network site is essential to navigating the social, communal, and
educational aspects of campus liféor college graduates, however, the priorities, motivations,



and consequences for using social medeaddten different Many of the college graduates in

our survey are grappling with a widely common challenge: managing their professional and
personal image as platforms like Facebook migrate into the workpldweugh an exploration

of the different wag in which the two populations embrace and utilize Facebookstadly
offerssome nsi ghts into the complex ways young pec
the nextcorresponds with particular fosyof social media behavior.



Demographic Info

Who are the collegeeducated users on Facebook?

Demographic Characteristics of Sample (Total N = 905)

Percentage of sample who are:

Educational Status n =905
Current college students 50.2%
Recent college graduates 49.8

Gender n =902
Male 38.9%
Female 61.1

Age n =904
18¢ 25 54.5%

26¢ 30 20.7

31-35 10.5

36¢ 40 6.9

41¢ 60 7.4
Race/Ethnicity n =901
White 69.3%

Black or African American 12.9

Latino or Hispanic 6.9

Asian or Asian American 6.1

Other® 4.9

Note: ?includes American Indians, Alaska Natives, Hawaii
Natives, Pacific Islanders, and multiracial individuals.

Demographic Characteristics of Sample by Educational Status

College Students (N = 454)

Race/
Current Year n =451 Gender n=4%2 Age n =453 EWiciy n =452
First 29.3% Male 40.9% 18-25 68.2% White 66.2%
Second 18.0 Female 59.1 26-30 10.8 Black 15.9
Third 20.0 31-35 8.6 Latino 6.0
Fourth 18.4 36-40 4.9 Asian 6.4
Fifth or more  14.4 41-60 7.5 Other 5.5
College Graduates (N = 451)

Graduation Race/

Year n=429 Gender n=450 Aqge n =451 Ethnicity n =449
2005 21.2% Male 36.9% 18-25 40.8% White 72.4%
2006 17.2 Female 63.1 26-30 30.6 Black 9.8
2007 19.6 31-35 12.4  latino 7.8
2008 24.2 36-40 8.9 Asian 5.8
2009 17.7 41-60 7.3 Other 4.2



Summary of Findings

Age at which one began using Facebook
1 Theaverage age at which our respondéetgan using Facebook is 22.69.

1 There is a significant differencetiageen the average age for current college studbhts (
=21.33,Mdn=18.00 and recent college graduatés £ 24.06,Mdn = 24.00).

o0 The higher age at which college graduates started Facebook reflects the relatively
young history of the website and the fawt it was still at its introductory stage
when the older populations of our sample were in college.

o0 50.2% of our sample of students started using Facebook between the ages of 14
and 18, suggestirthat roughlyhalf of our college studeméspondents were
introduced to Facebook during high school while the other reatiest using the
site after thestarted college.

0 54.6% of ourcollege graduate respondentarted using Facebook while they
were a college student, while the other 45.4% initiated theigalsoetworking
after they graduated from college.



Number of Facebook Friends

1 The number of friends that one has on Facebook ranges from 1 to 10529 eTége
number of friends that ouespondentbas is 304.64Mdn=170.00Q.

0 When excluding the 1% afur sample that report having 2001 or more friends
the averagaumber of Facebook friends lowers to 253.86li = 165.00.

1 About 38% of our sample have somewhere between 1 and 100 friends, while about half
(48.8%) have somewhere between 101 and 500 &iend

1.2% Number of Facebook Friends

2.3% (n=899)

®1~100
H101~200
®201~300
H301~400

¥ 401 ~500
®501~1000
#1001 ~ 2000

£2001 ~

1 When excluding the outliers who report having more than 2,000 friends, our analysis
shows that studen{®=272.07)tend to have a larger number of friends than graduates
do (M=235.48)



Sharing of Personal Information

Over the last year Faceboblis come under intense scrutiny concerning its privacy policies.
Our sample of @llege-educated Facebook users are relatively open to sharing personal
information on their profiles. However, personal information that is more controversial is less
likely to be shared than information that is politically neutral.

1 Of the personal information that one is able to share on their Facebook profile, our

respondentsamo st | i kely to share their fArelati on
reporting that they share shinformation. A large number also share information on their
Aifavorite media, o0 including information ab
etc.

1 Less than half of our respondents report that they liste i r fAr el i gi ous vVvi ew

i p o |l viewsd onaheir Facebook profiles.

1 Compared taollegegraduatesstudents are more likely to list theiolitical and
religious viewssuggesting that as users move from college to the professional world they
areless likely to share personal information thatrbe perceived as controversial.

Sharing of Personal Information

Total Students | Graduates
(N=905 (n=454) (n=451)

Political Views 40% 42.7% 37.3%
Religious Views 46.1 49.6 42.6
Favorite Media 72.3 74.2 70.3
Relationship Status 83.6 83.7 83.6

! Noteon asterisks*, **, *** indicate that the relationships between the two variables being
reported are statistically significant at <.10, <.05, <.01, respectively.



Sharing of Personal Information: The Difference Gender Makes

1 Compared tdemale studenisnalesare more likely to list theipolitical and religious
Views.

T Compared to other racial/ethnic groups, th
more likely to list their religious views.

Sharing of Personal Information (Began using Facebook at age 17 or younger)

Educational
Gender Race/Ethnicity Status

Male Female | White Black Latino Asian Other Student Graduate

n=351 n=551 n=624 n=116 n=62 n=56 n=44 n=452 n=447
Political Views 40% T48. ™ 34.8% 42.1% 33.6% 355% 30.9% 455% @ 42.7% 37.3%
Religious Views 46.1  751.0 428 455 474 40.3 36.4 70.5 "49.6 42.6
Favorite Media 72.3 73.8 71.3 72.4 72.4 71.0 70.9 72.7 74.2 70.3
Relationship Status  83.6 84.3 83.5 15.1 19.0 24.2 12.7 15.9 83.7 83.6




Login Frequency

Facebook is a regular activity that makes up the daily routinelleigeeducated Facebook

users.
T
T

78.8%o0f our respondenteport that they log into Facebook on a ylhihsis.

62.6% of these daily users log in seveirakes a day and with the spread of applications
like Facebook mobile alékely to beconnected to the site throughut the day.

A greater proportion of students (81.5%) lotp Facebook on a daily basisticollege
graduates (76.1%). Graduates are more likely than students to login on a weekly or
monthly basis.

Among the daily users, students are more |
graduates, whereas graduates are more likelythan stiwlent o | og i n fAabout
Frequency ofB Login~
(N=902 (n=454 (n=449

Three or more times a day 49.3% 55.% 43.3%

About once a day 29.5 26.2 32.8

Every few days a week 11.0 9.9 12.1

Once a week 4.7 3.3 6.0

Everyfew weeks 3.2 3.5 29

Every few months or less 1.9 0.9 2.9

Never 0.4 0.9 0.0
When asked to rate their | evel of agreemen

ti me on Facebook t han loftheurespordertaportthdto, 06 onl
they agree or strongly agree. About 40% report that they disagree or strongly disagree,
suggesting that the majority of ogspondents either acentent with their current level

of time spent on Facebook or would not mgpetnding more time on the site.

GL gAaK L O2dZ R ALISYyR tSaaginr

Total Students | Graduates
(N=897) (n=451) (n=446)

Strongly agree or agree 19.2% 22.8%
Neither agree nor disagree 42.1 41.0 43.3
Disagree or strongly disagree 38.7 36.1 41.3
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Top 3 Facebook Activities

Collegeeducated Facebook users most often engage in activities that facilitate direct
communication with their friends.

1 When asked to choose the top three activities most engaged in on Facebook, about two
thirds of ourespondents a n kPestingdtatus updatés a nostingfcémments or
|l i kes. o hdorfe ramtkkiendg iMessages, |links, or so
profileso as one of their top three activi

1 Beyond the posting of photos, activities involyithe posting of media such as videos
and news articles are least likely to be ranked as a frequented Facebook activity.

1 Beyond the posting of photos, the five most popular activities are those that take place
solely within the Facebook site, without lray to navigate between Facebook and
external websites or between Facebook and

1 In general, students and graduates do not differ in the activities they most often engage in
on Facebook.

o The only difference is found in the posting iikis regarding current events and
news students are more likely to identify it as a Top 3 Facebook activity than
graduates.

Top Facebook Activities

Percentage of users ranking each activity as one of thg  Total Students | Graduates
activities they most often engage in on Facebook: (N=905)| (n=454)| (n=451)

Posting status updates to my profile 66.3% 66.7% 65.9%
Posting comments/likes to my profile 60.0 60.6 59.4
Posting messages and other content to friends' profiles 49.6 52.0 47.2
Posting photos tany profile 41.9 39.2 44.6
Using thirdparty applications (ex. games, quizzes) 31.8 33.5 30.2
Posting links to current events/news on my profile* 9.7 115 8.0
Posting videos to my profile 6.2 6.6 5.8
Posting links to pop culture/entertainment on my pitef 4.4 5.3 3.5
Creating events and extending invitations 3.9 4.4 3.3

10
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What Do Young Men and Women Do On FacebookPop 3 Facebook Activities

1 Among the men and women who began using Facebook when they were seventeen or
younger there are many differees in the top activities they engage in.

1T Women are more |ikely to do things such as
suggesting a greater tendency than men to engage in personal communication.

1 Women are much more likely than men to post phtacheir profiles. Photos are an
important way to share fun and important personal experiences with friends as well as
build and maintain an online identity.

1 Men tend to use Facebook more than women to post links to current events and news
related topis.

1 Men are significantly more likely than women to post videos to their Facebook profile.

Top Facebook Activities (Began using Facebook at age 17 or younger)

Percentage of users ranking Educational

each activity as one of the Gender Race/Ethnicity Status
activities they most often Male Female| White Black Latino Asian Other | Student Graduate
engage imn Facebook: n=351 n=551| n=624 n=116 n=62 n=55 n=44 n=454 n=451

E:’O?I'Qg status updates tom oo 200 65 00 67.3% 67.6% 68.1% 58.1% 58.2% 65.9% 66.7% 65.9%

Posting comments/likesto o “5o s 608 625 509 581 545 568  60.6  59.4
my profile

Posting messagesandothe o« 49, 505 489 491 500 545 568 520  47.2
content to friends' profiles

Posting photos to my profile 41.9 737.6 445 39.4 46.6 46.8 41.8 54.5 39.2 44.6
Using thirdparty

applications (ex. games, 31.8 30.2 33.0 "36.1 23.3 30.6 18.2 15.9 335 30.2
quizzes)

AR Uil S o EUTERL 97 "125 7.6 83 121 113 55 227 115 80
events/nevs on my profile

Postng videos to my profile 6.2 T11.1 3.1 3.7 14.7 9.7 16.4 2.3 6.6 5.8
Posting links to pop

culture/entertainment on 44 6.8 2.9 3.4 6.9 9.7 7.3 2.3 5.3 3.5
my profile

Sl YRS E 39 31 44 32 6.0 3.2 55 68 44 33

extending invitations

11
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Who Do Young People Communication With?

Four years ago the answer to that question would have been simple: college students largely used
Facebook to connect to each other. Today, social media is used to soitméoends who live
near by or far awg family, classmates, and evemork colleagues

T I'n the age of Facebook, fout of sight no |
evaluateheir communication with friends who live far away in different states or
countries as the most important type ofcounication they engage in on Facebook.

1 Friendsand familywho live in the same city are considered the second most important
target of communication within Facebodihe Facebook/Familgonnection highlights
the wider range of peofeparents, aunts, ulesd that young people communicate with
through social media

T About 62% of students consider Facebook <co
very or fairly important, while only about 43% of college graduates who work consider
Facebook communicationiwt h t heir fACol |l eagueso to be of

1 Beyond this difference in perceived importance of formal relationskipse &ire no
significant differences betweatudents and graduatiesterms of the amount of
importancesach groumssigrs to communcation withfriends, family, or new
acquaintances

Importance of Communication with Acquaintances on FB:
Friendswho live in a different state or country

Total Students | Graduates
(n=883) (n=443) (n=440)

Very important 47.1% 44.9% 49.3%
Fairly imporant 28.2 29.8 26.6
Neutral 17.2 16.7 17.7
Not so important 5.1 6.5 3.6
Not at all important 2.4 2.0 2.7

Importance of Communication with Acquaintances on FB:
Friendswho live near you in the same city

Total Students | Graduates
(n=893) (n=449) (n=44)

Very important 27.7% 30.3% 25.0%
Fairly important 37.5 35.2 39.9
Neutral 20.8 21.4 20.3
Not so important 9.7 8.5 11.0
Not at all important 4.3 4.7 3.8

12



13

Importance of Communication with Acquaintances on FB:

Family
(n=866) (n=429) (n=437)
Very important 35.0% 35.9% 34.1%
Fairly important 26.3 24.7 27.9
Neutral 22.7 23.3 22.2
Not so important 11.7 11.2 12.1
Not at all important 4.3 4.9 3.7

Importance of Communication with Acquaintances on FB:
Classmates

Students 6=441)

Very important 27.9%
Fairly important 34.2
Neutral 22.7
Not so important 10.7
Not at all important 4.5

Importance of Communication with Acquaintances on FB:
Work Colleagues

Graduates (n=3083

Very important 13.9%
Fairly important 29.7
Neutral 25.7
Not so important 17.5
Not at all important 13.2

13
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Who Do Young People Communicate with? The Difference Gender Makes

A Both men and women believe that it is impor

same city as they dddowever, women are more likely than men to also report that it is
important to communicate with friends who live in a different state or country.

A Women are much more likely than men to beli

important.

Importance of Communication with Acquaintances on FB:
Friendswho live near you in the same citfBegan using Facebook at age 17 or younger)

Educational

Gender Race/Ethnicity Status
Male Female| White Black Latino Asian Other | Student Graduate
n=347 n=544 | n=620 n=114 n=59 n=53 n=44 n=449 n=444
Very important 27.7% 28.5% 27.2% 28.5% 28.1% 22.0% 28.3% 20.5% 30.3% 25.0%
Fairly important 37.5 35.7 38.4 39.0 22.8 40.7 37.7 47.7 35.2 39.9
Neutral 20.8 22.8 19.7 19.0 29.8 18.6 24.5 22.7 21.4 20.3
9.7 8.6 10.5 9.5 114 11.9 9.4 6.8 8.5 11.0

Not so important

Not at all important 4.3 4.3 4.2 3.9 7.9 6.8 0.0 2.3 2.0 2.7

Importance of Communication with Acquaintances on FB:

Friendswho live in a different state or country{Began using Facebook at afjé or younger)
Educational

Total Gender” Race/Ethnicity Status
Male Female| White Black Latino Asian Other | Student Graduate
N=883 | n=343 n=538 | n=610 n=113 n=59 n=54 n=44 n=443 n=440
Very important 471% 34.% 55.00 49.0% 41.6% 475% 33.3% 52.3% 449% 49.3%
28.2 32.4 25.5 28.9 23.9 25.4 27.8 34.1 29.8 26.6
Neutral 17.2 22.4 13.9 15.6 25.7 13.6 29.6 22.7 16.7 17.7
Not so important 51 7.3 3.7 4.6 5.3 6.8 7.4 6.8 6.5 3.6
Not at all important 2.4 3.2 1.9 2.0 3.5 6.8 1.9 0.0 2.0 2.7

Fairly important

Importance of Communication with Acquaintances on FB:
Family (Began using Facebook at age 17 or younger)

Educational

Gender” Race/Ethnicity Status
Male Female| White Black Latino Asian Other | Student Graduate
n=333 n=531| n=603 n=109 n=56 n=51 n=44 n=429 n=437
Very important 35.0% 26.4% 40.3% 34.3% 358% 35.7% 29.4% 47.7% 35.9% 34.1%
Fairly important 26.3 249 27.3 28.9 25.7 19.6 11.8 18.2 24.7 27.9
Neutral 22.7 28.5 19.0 20.7 25.7 25.0 33.3 27.3 23.3 22.2
Not so important 11.7 13.2 10.7 11.9 8.3 14.3 19.6 4.5 11.2 12.1
Not at all important 4.3 6.9 2.6 4.1 4.6 5.4 5.9 2.3 4.9 3.7

14



Facebook Posts

Collegeeducated Facebook users are most likely to post content about the informal and

relational aspects of their lives.

15

1 Ourrespondets aremost likely to postontent about their friends.

1 About 65% of students report that they are likely or very likely to post content about

AiSchool, 0 while 50% of graduates
Content of FB Posts:
Friends
(n=862) (n=434) (n=428)
Very likely 29.8% 31.1% 28.5%
Likely 38.4 36.4 40.4
Neutral 215 22.8 20.1
Unlikely 6.5 6.7 6.3
Very unlikely 3.8 3.0 4.7

Content of FB Posts:
Family

Total Students | Graduates
(n=858) (n=435) (n=423)

Very likely 22.4% 21.6% 23.2%
Likely 30.8 29.4 32.2
Neutral 24.8 26.0 23.6
Unlikely 14.2 14.7 13.7
Very unlikely 7.8 8.3 7.3

Content of FB Posts:
Pop culture or entertainment

Total Students | Graduates
(n=849) (n=430) (n=419)

Very likely 22.0% 23.3% 20.8%
Likely 27.0 24.4 29.6
Neutral 25.4 25.6 25.3
Unlikely 14.8 15.8 13.8
Very unlikely 10.7 10.9 10.5

15
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Content of FB Posts:

School

Students

(n=435)
Very likely 26.2%
Likely 38.4
Neutral 17.9
Unlikely 10.3
Very unlikely 7.1

Content of FB Posts:

Work?
(N =480 (n=181) (n=299)

Very likely 16.3% 16.6% 16.1%
Likely 325 30.4 33.8
Neutral 25.4 254 254
Unlikely 14.8 16.0 14.0
Very unlikely 11.0 11.6 10.7
Note: ® The total of those who ark parttime or fulktime only.

16
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Events

Overall, creating events is not a popular activity among cokelgeated Facebook users. When
the feature is used, it is most likely used to organize social gatherings with friends.

1 Only 32.8% of ourespondentseportthat they create events or send out invitations on
Facebook.

1 Neither students nor graduates are more likely to create events.

1 Among users who do create evetitSicial gatherings with friendssuch as parties,
happy hours, movie dates, and dindates, are the most popular type of evergated.
Even as social media accused of making young people aucialthey often use the
site to arrangéaceto-facesocialinteractionswith friends.

1 The use of Facebook to create inforpsaicial eventsuch asi S o gatherings for
friend®andi F a i d sye d e v @dlidayggatberinguaadvacations, are more
popular activitiesamong graduates than among students.

T Among students only, 26.4% and 409-eldgt& r epor
meetingso and AOrganizational/ Group meetin
sorority/fraternity meetings), respectively, are one of their Top 2 most created
invitations/events.

T Among graduates who work, only 5Sretatdd r epor t
meeti ngs o0 dopkinviatansiegntd thewreate.

Top Events Created

Percentage of evertreating B

users who rank the following as

one ofthe Top 2 events they Students | Graduates
create: (n=138 (n=159)

Social gathengs with friends* 86.9% 83.6% 90.6%
Familybased events*** 36.0 24.5 49.3
Organizational/Group meetings - 49.7 -

Schoolrelated meetings - 26.4 -
Percentage among those who Students | Graduates
work: (n=86) (n=187)

Work-related meetings 5.9% 5.8% 5.9%

17
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Photos

Posting photos is a comm&iaceboolactivity among collegeducated users.
1 86.9% of our respondents repdftat they post photos on Facebook.
1 Neither students nor graduates are more likely to post photos.

1 However, posting pdtos is rarely a frequented activityess than 20% post photos on a
weekly basis or more frequently.

1 Students are more likely than graduates to post photos on a daily or weekly basis,
whereas graduates are more likely than students to post photos othéyrhasis or less
frequently.

Frequency of Posting Photos**

Percentage of photposting Total Students | Graduates
FBusers who post photos: (n=787) (n=401) (n=386)

Three or more times a day 2.3% 3.5% 1.0%
About once a day 2.3 2.7 1.8
Every few days week 55 7.2 3.6
Once a week 7.2 8.0 6.5
Every few weeks 34.2 33.2 35.2
Every few months or less 48.5 45.4 51.8

1 Photos ofi 8cial gatherings with friendsare the most popular type of photos that are
posted orFacebookfollowed byf &mily-based egntso

1 In general, graduates and students tend to post photos afranatilire. But graduatese
significantly mor e anily-dased events ot Ipars.t s tplhdd rotss o

Top Photos Posted
Percentage ophoto-postingFB

users who rank the folaing as

one ofthe Top 2photosthey Students | Graduates
post (n=409) (n=386)
Social gatherings with friends 76.0% 77.8% 74.1%
Familybased events* 54.5 506 585
Personal interestéex. hobbies,

animals, scenery) 324 32.9 31.9
Culturd events(ex. concerts,

sporting events) 17.0 17.7 16.3
News, political or current event: 14 10 18
Other 2.5 3.2 1.8

Percentage among those who Total Students | Graduates

work: (n=459) (n=179 (n=283
Work-related meetings 6.3% 7.4% 5.7%

18
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Photos Women are more engaged with photos than men

AAmong men and women who began using Facebook at age seventeen or younger, both prefer
posting photos that capture social gatherings with friends.

A Women are significntly momig-based&ventsyByt han men
contrast, men are more likely post photos connected to their personal interests (ex. Hobbies,
animals, scenery)

Frequency of Posting Photos (Began using Facebook at age 17 or younger)

Educational
Gender’ Race/Ethnicity Status’

Percentage of photposting Male Female| White Black Latino Asian Other | Student Graduate
FBusers who pdsphotos: n=298 n=488 | n=48 n=1@ n=51 n=42 n=42 n=401 n=386

Three or more timesaday 2.3% 3.4% 1.6% 1.6% 2.9% 2.0% 9.5% 24% 35% 1.0%
About once a day 2.3 3.4 1.6 1.8 2.9 7.8 2.4 0.0 2.7 1.8
Every few days a week 55 8.1 3.9 4.4 5.9 7.8 7.1 14.3 7.2 3.6
Once a week 7.2 7.0 7.4 6.6 10.8 7.8 7.1 7.1 8.0 6.5
Every few weeks 34.2 31.2 35.9 36.5 23.5 37.3 31.0 26.2 33.2 35.2
Every éw months or less 48.5 47.0 49.6 49.1 53.9 37.3 42.9 50.0 45.4 51.8

Top Photos Posted (Began using Facebook at age 17 or younger)

Educational
_ Gender Race/Ethnicity Status
Percentage of photposting Male Female| White Black Latino Asian Other | Student Graduate
FBusers who post photos: n=298 n=488 | n=H48 n=1@ n=51 n=42 n=42 n=401 n=386
ﬁ;ﬂg'sgather'”gs L 76.0% 74.2% 77.3% 76.3% 77.5% 72.5% 81.0% 69.0% 77.8% 74.1%
Familybased events 545 7419 62.1 54.9 54.9 52.9 45.2 59.5 506 585

Personal interestéex.

. : 32.4 7'38.6 285 325 28.4 33.3 33.3 35.7 329 31.9
hobbies, animals, scenery)

Cultural eventsex. 170 195 156 182 14.7 17.6 14.3 95 177 163
concerts, sporting events)

i, [l £ Ut 14 23 08 15 1.0 0.0 0.0 4.8 10 18
events

Other 25 37 18 2.6 2.9 2.0 2.4 2.4 3.2 1.8

Percentage among those

who work:
Work-related meetings 6.3% 10.6% 3.8% 49% 12.7% 7.7% 9.5% 4.5% 7.4% 5.

*kk
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Videos

Compared to posting photos, the posting of videos is an activity that is not frequently engaged i
within Facebook among collegelucated users.

1 24.%% of ourrespondentseport that they post videos on Facebook.
1 29.0% of students postideos to Fadaook, whereas 19% of graduates do so.

1 The small number of users who post videos post on a relatively frequent level, with
approximately 8% posting daily or every few days a week.

1 Neither students nor graduates are more likely to post videos on arewprertft level.

Frequency of Posting Videos

Percentage o¥idecposting B Total Students | Graduates
users who postidecs: (n=221) (n=132 (n=89)

Three or more times a day 0.5% 0.8% 0%
About once a day 65.6 63.6 68.5
Every few days a week 12.2 12.9 112
Once a week 8.6 8.3 9.0
Every few weeks 8.6 7.6 10.1
Every few months or less 4.5 6.8 1.1

1 As with photos, the most popular type of videos invdivBcial gatherings with friends.

1 As with photos, graduates (39.3%) are more likely to post videbsmily-based
event® than studentare(28.5%).

Top Videos Posted
Percentage o¥idecpostingFB

users who rank the following as

one of theTop 2videosthey Students | Graduates
post (n=132) (n=89)

Social gatherings with friends 48.%% 50.0% 46.1%
Popular online video clips 41.6 41.7 41.6
Pop culture 37.1 37.9 36.0
Familybased events 317 26.5 39.3
News, political or current eventt 10.0 106 9.0
Other 8.6 8.3 9.0

Percentage among those who Students | Graduates

work: (n=69 (=K))
Work-related events 11.0% 14.1% 7.9%
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Videos

A For many user s, Facebook has become a popul
videos about friendly gatherings, pop culture, family events, news or political events.

A Amo n g andwememwhn began using Facebook at age seventeen or younger, women
are much more likely to post a video about once a day.

A Whil e women are more |ikely to post videos
opposite is true when it comes tosping workrelated videos suggesting that when it comes to

videos women tend to place an emphasis on friendsfepted content whereas men are more

likely than women to share worklated videos.

Frequency of Posting Videos (Began using Facebook al@ge younger)

Educational
Gender” Race/Ethnicity” Status

Percentage ofideoposting Male Female| White Black Latino Asian Other | Student Graduate
B users who postidecs: n=109 n=112| n=138 n=30 n=20 n=15 n=18 n=132 n=89

Three or mordimes a day 0.5% 0.9% 0.0% 0.0% 3.3% 0.0% 0.0% 0.0%  0.8% 0%
About once a day 65.6 52.3 78.6 71.7 63.3 45.0 40.0 66.7 63.6 68.5
Every few days a week 122 156 8.9 9.4 10.0 15.0 33.3 16.7 12.9 11.2
Once a week 8.6 147 2.7 6.5 13.3 25.0 0.0 5.6 8.3 9.0
Every few weeks 86 119 5.4 9.4 3.3 0.0 26.7 5.6 7.6 10.1
Every few months or less 4.5 4.6 4.5 2.9 6.7 15.0 0.0 5.6 6.8 1.1

Top Videos Posted (Began using Facebook at age 17 or younger)

Percentage o¥ideoposting Educational
FBusers who rank the Gender Race/Ethnicity Status
following asone of theTop 2 Male Female Black Latino Asian Other | Student Graduate
videosthey post n=109 n=112 n=30 n=20 n=15 n=18 n=132 n=89

S GRnEineE B 4886 T 42.2% 54.4% 536% 33.3% 50.0% 40.0% 38.9% 50.0% 46.1%

friends

Popular online video clips 41.6 41.3 420 42.0 43.3 35.0 53.3 33.3 41.7 41.6
Pop culture 371 394 348 341 367 500 467 389 379 36.0
Familybased events 317 321 313 341 267 250 200 389 265 393
NS, pEllieE OF G 100 101 98 94 167 150 0.0 56 106 9.0
events

Other 86 92 80 80 100 100 67 111 83 9.0

Percentage among those

who work:
Work-related events 11.0% 7 19.0% 3.1% 6.0% 21.1% 14.3% 50.0% 83% 14.1% 7.%
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Games and Quizzes

Facebook has evolved into a social gaming platf@ames and quizzes, most likely to be third

party applications, are enjeg by a large number of collegelucated Facebook users on a daily
basis.

1 58.2% of our sample report that they are likely to play a game or take a quiz on a typical
day, whereas 32.6% say they aot likely to do so.

1 52.1% of graduates report that they are likely to play games and take quizzes on a typical
day, while 44.4% of stlents report the same.

Likelihood of Playing Games or Taking Quizzes**

Total Students Graduates
(n=899 (n=45)) (n=448)

Very likely 24.2% 25.1% 23.%%
Likely 24.0 27.1 21.0
Neutral 18.1 17.5 18.8
Unlikely 17.5 17.7 17.2
Very unlikely 16.1 12.6 19.6
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Facebook in Everyday Life

Use of Facebook at School and at Work

| Agree | Neutral | Disagree]

Students (N=451)

Even_when it's not school related, | regularly use Facebook v 30.4% 16.6% 53.0%
| am in class.

| use Facebook to help me with schoolwork. 131 22.2 64.7
Graduates (N=442)

Even when it's not work related, | regularly use Facebook wh 333 18.1 48.6
at work.

| use Facebook to help me accomplish more at work. 12.2 22.3 65.5
| use Facebook to increase my professional contacts. 26.5 24.4 49.1

Changes in Facebook Use after Higischool
A I'n the transiti onchdngesimFabebopkusesae Bhamd&its o col | e
share morg@ersonainformation and friend more peopleutd on 6t spend mor e t i me

Changes in Facebook &sfter HighSchoo)
Current Students (N=283)

G{AyOS L aidlINISR O2ftfS3aSz -y
A0K22f ¢ Agree Neutral Disagree

| share more informatiombout myself on Facebook 47.6% 23.3% 29.1%
| share more links about news and current events on Faceboc 29.5 23.7 46.9
| share more photos on Facebook 56.2 18.1 25.7
| friend more people on Facebook 66.4 16.4 17.3
| spend more time on Facebook 19.8 145 65.6

Changes in Facebook Use after College

A I'n the tr antswotkichangesfinfFacebook osé dreengt@s great. Graduates ,
for example, are not likely teharemore personal information or friend mgreople They do
report spending kit more time on the site.

Changes in Facebook Use after College
Recent Graduates (N=226)

G{AyOS L 3INIRdzZ §SR FNBY O2f{ Agree | Neutral | Disagree |

| share more information about myself on Facebook. 34.0% 26.9% 39.1%
| share moreihks about news and current events on Facebook 25.2 29.4 45.4
| share more photos on Facebook. 38.7 26.5 34.9
| friend more people on Facebook. 36.7 22.8 40.5
| spend more time on Facebook. 41.2 22.3 36.6
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Findings on News and Civic Participation

Daily News Consumption

When asked about their news consumption, less than half of our eetlegated Facebook
users say that they need the news on a daily basis. Nevertheless, more users agree than disagree
that they need the news every day.

1 When asked abotthei r | evel of agreement with the
every day, 0 45.5% of our sample report th
26.9% report that they either strongly disagree or disagree.

1 Gender is significantly related to thevel of agreement with the statement. Among
our respondents, @mare more likely than women to agree that they need to get the
news on a daily basis.

1T Oneds educational status, whether one is
graduate, issignifcant ly rel ated to oneds | evel of
Among our respondents, students are more likely than graduates to agree that they
need to get the news on a daily basis.

1 Neither race/ethnicity nor student st&tushether one is a lower clasem(first or
second year) or upper classmen (third year or highieryignificantly related to level
of agreement with the statement.

1 Among those who were qualified to vote in the 2008 Presidential Election, those who
did vote are more likely than those ovtid not vote to agree that they need to get the
news every day, whereas those who did not vote are more likely than those who did
to disagree.

aL ySSR G2 3Si
by Vote***

Did you vote in 2008
Presidential Election?

Yes No
n=630 n=169
Strongly agree or agree 49.8% 33.7%
Neither agree nor disagree 25.6 27.8
Disagree or strongly disagree 24.6 38.5
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Educational

Gender** Race/Ethnicity Status ** Status
Male Female | White  Black Latino Asian Other | Student Graduate | 1~2yrs 3~yrs
n=349 n=549 | n=622 n=115 n=62 n=54 n=44 n=452 n=447 n=212 n=239

Strongly agree or agree 455% 51.0% 41.9% 45.® 3786 488 48.1% 5430 412% 49.9% 38.2% 43.1%
Neither agree nor disagree  27.6 24.4 29.7 259 339 27.4 37.0 25.0 31.6 23.5 340 301
Disagree or strongly disagrer 26.9 24.6 28.4 28,5 287 24.2 14.8 20.5 27.2 26.6 27.8 26.8
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News Sources

Collegeeducated Facebook users get their news from botheoaiid offline news sources.
Despiterecent concernsegardingthe rapid expansion anline news sourceand their impact
on establishedoffline news sourcegur research shows that many collegieicated Facebook
users still frequently rely upon the nedraditional sources of news and turn to trszseces
more frequently than news sources online.

1 When looking at news sources used on a daily basis, locabWgis the most
popular medium followed by national or cable TV news and the radio.

1 Onethird report that they use online news sources (including online sites for
newspapers, magazines, and TV news shows that have offline counterparts) on a daily
basis, which is less than those who report that they turn to TV or radio for news on a
daily basis.

1 Theleast popular news sources are blogs and online news aggregators, such as
Google Reader, Digg, Delicious. About hal
aggregators, and 43% say that they fANever

CNBljdzSyOe 27F CI OSeréneNews!Saulesh Q

Once to Onceto Once every
several times| severaldays | few weeks or
a day a week less INEAVET

. Local TV ews 40.8% 29.% 20.7% 8.6% 900
S NationalCable TV ews 35.4 31.2 215 11.9 900
Sources &l 33.1 31.6 19.7 15.6 899
Newspapers 20.9 36.8 26.4 15.9 895
_ Newswebsites 33.0 32.1 20.6 14.3 897
(N)2\|/Ivnse Blogs 11.9 20.5 24.6 43.0 894
=holll1--| News ggregators 12.6 19.0 19.9 48.5 897
Facebook eawslinks 18.5 32.3 28.0 21.2 899

1 Overallone 6s f ruwsiggofimecews smdrcescol | ecti vely) and

of agreement with the statement, Al need

correlates with onebés frequency of wusing

1 The frequency of usin@fflinebnews sotces increases with age, while the frequency
of using@nlinedbnews sources does not significantly differ asrage.

1 Comparisons across gender show that, on a daily basis, men are more likely than
women to get their news from national or cable TV sho&s/® : 30.7%), offline
newspapers (25.1% : 18.1%), and most online news sdureess websites (40.8% :
28.1%), blogs (15.6% : 9.5%), and news aggregators (17.2% : 9.7%). Meanwhile,
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women are more | ikely than men Wwso finever o
sources.
T Onedbs racel/ethnicity is somewhat rel ated

on a daily basis or not.

o Those c | as s & Whickidcludeghosg WHo identifyothemselves as
American Indians, Alaska Natives, Hawaii Natives, Pacifianders, and
multiracial individuald_atinos/Hispanicd are more likely than other
racial/ethnic groups to get their news from local TV news, national/cable TV
news, and news links posted on Facebook profiles on a daily basis.

0 Asians/AsiarAmericans and Latios/Hispanics are more likely than the other
three groups to get their news from online newspapers, magazines, or TV
news websites on a daily basis.

o Blacks/AfricanAmericans are more likely than the other four groups to get
their news from blogs on a daibasis.

CNBljdSyOe 2F Cl 086221 ! 4SNEQ

Once to several times a day

White Black Latino Asian Other

_ Local TVews™” 37.8% 41.4% 56.5% 35.2% 63.6%
Sg:l'vge NationalCable TV ews’” 319 417 419 370 581
S Radio 32.8 35.3 37.1 28.3 295
Newspapers 20.1 18.1 23.0 27.8 27.3

- Newswebsites 30.1 37.7 41.9 42.6 38.6
82\'/'\/”: Blogs 9.2 204 145 170 182
S News aygregatoré“*** 9.3 21.7 23.0 18.5 14.0
Facebook awslinks 15.4 25.9 27.4 185 31.0

1 Comparisons between current college students and recent college graduates show
that, on a daily basis, graduates are more likely than students to get their news from
the radio (36.1% : 30.2%) and from news websites (36.1% : 29.9%)er8s are
more likely than graduates to get their news from the two sources less frequently.

1 Comparisons among college statkeshow that, on a daily basis, lower classmen are
more likely than upper classmen to get their news from online news aggregators
(15.2% : 10.1%pand from news links posted on Facebook by their friends (23.2%
16.7%9.Meanwhi | e, upper c¢classmen are more | i
get their news from the two souréeaggregators (50.0% : 40.5%) and Facebook
links (23.0% :15.2%).
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Political and Civic Participation

It has been widely recognized that political and civic participation takes a variety of &ins
people can choose tavest differing levels of physical involvement and time in such
participation.For exampleone can engage in the formwaiting or volunteeringn elections,
attendingrallies or town hall meetings, calling or writing letters, signing petitionsimply
joining organizationsghat represent similanterests The Internet has been credited itsrrole in
facilitating the organization and implementation of such activities and in offering accessible
outlets to gather information and express ideas. However, analysis of our data shows that,
although some collegeducated Facebook users do parti@pa civic and political activities
online, including Facebook, the majority tend not to take part.

1 About 90% of our sample was qualified to vote in 2008. The majority (78.7%) of
those qualified voters report that they voted in the 2008 PresidentitibBlec

Did you vote in the last (2008) Presidential
Election? (N=896)

Yes 70.5%
No 19.1%
Not Qualified 10.4%

1 Two-fifths of our sample report having signed a petition online for a political or
social cause in the past year.

1 Less than on¢hird (26.8%) of our sample has contacted a government official
through means of digital communication, such as texsages, email, or websites, in
the past year.

91 About onefifth of our sample report having posted a comment on a website hosted by
a local, national, or international news source in the past year.

1 Less than ondifth of our sample has, in the past yearsteal a photo or video
regarding a political or social issue online.

1 Comparisons among gender show that, in general, more men than women participate
in civic and political activities online, including those that take place in social
network sites (SNSs).

f Compari sons across racial and ethnic groufg
most likely to have engaged in online civic or political activities in the past year.
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1 Comparisons across racial and ethnic groups also show that Black/Admcancans
andi Ot her 0 racial/ ethnic groups are most
political activities within social network sites.

1 Comparisons between current students and recent graduates show that, although there
exists not much difference, students amerlikely to have posted a video online
about a political or social issue in the past year, while graduates are more likely to
have, on Facebook, joined a political group or organized with others for a political
cause.

1 Comparisons among college stateediow that, except for upper classmen being
more likely than lower classmen to have joined a civic or political group on
Facebook, participation in civic and political activities online are generally equal
between the two groups.
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Civic and Political Paidipation Online, in the Past Year, by Demographic Characteristic

Percentage oFB users by | Total Gender Race/Ethnicity College Student Status
demographic characteristiq

who, in the past yeahave Male  Female | White Black Latino  Asian Student Graduate | 1~2 yrs 3~ yrs

Signed an online petition
for political/social cause
Contaced agovernment
official over Internet or text 26.8 25.4 27.5 27.2 24.6 22.6 22.2 34.9 24.6 28.9 219 26.3
message

Posted a comment on an
online news site

Posted photos online abou
a political/social issue
Posted videos online abou
a political/social issue

402 37.00 4220 42.™% 32.2% 33.%% 25.9% 50.00 39.% 4090 37." 41.2%

20.7 26.1 17.3 18.8 25.0 19.4 22.2 36.4 22.2 19.2 241 20.7
16.4 20.6 13.8 14.4 21.4 16.1 17.0 31.8 17.7 15.1 185 17.0

11.4 15.7 8.8 9.4 13.2 13.1 17.0 27.3 14.6 8.3 147 145

Note: Columns in bold indicate that the relationship between the bolded demographic variable and engagement in a speeifictority is
statisticallysignificant at <05.
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Civic and Political Participation within Social Network Sites, by Demographic Characteristic

Percentageof FB userby | Total Gender Race/Ethnicity College Student Status
demographic characteristiq

who haveever: Male Female | White Black Latino  Asian Other Student Graduate | 1~2 yrs 3~ yrs
Befriended a

presidential/political 50.8% 55.% 47.6% 49.00%6 6260 41.%9% 481% 61.4% 5286 48.9% 51.% 52.%%

candidateon a SNS
Joineda civic ompolitical
group on Facebook

Used Facebook to organiz
with others for apolitical 16.5 19.8 14.5 14.5 25.2 13.3 13.0 31.8 19.5 13.5 179 21.0
event, issue, or cause

22.9 28.9 19.1 215 27.6 21.3 24.1 31.8 26.0 19.6 216 301

Note: Columns in bold indicate that the relationship between the bolded demographic vaaiadblengagement in a specific online activity is
statisticallysignificant at <.05
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1 Comparisons among those who were qualified voters in 2008 show that those who voted in
the Presidential Election are more likely than those who did not vote to hgagesl in a
variety of civic and political activities online in the past year and to have ever engaged in
civic and political activities within social network sites.

Online Civic and Palitical Participation, by 2008 Vote

Did you vote in 2008
Presidential Election?

Percentage 02008 voters and neroters who, in the past year, have: Yes \\[o]
Signed an online petition for political/social calise 47.5% 23.1%
Contaced agovernment offiéal over Internet or text message 31.5 18.7
Posted a comment oan online news sité 23.0 13.6
Posted photos online about a political/social issue 17.8 12.2
Posted videos online about a political/social issue 13.3 6.5
Percentage 02008 voters and nemoters whohaveever: _
Befriended a presidential/politad candidateon a SNS 53.7 41.7
Joineda civic ompolitical group on B™ 26.8 11.8
Used Bto organizewith others for apolitical event issue, or cause 18.3 12.0
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Civic and Political Participation through Facebook Groups

Among the collegeeduated Facebook users surveyed, those who report that they have joined a civic or
political group on Facebook were asked to think about the different ways in which they interact with the
one group they are most involved in. Analyses show that, althoughajbetsnof these users do engage

in different activities related to thegroup, they do so infrequently. Further, most of the engagement

with the group remains online and does not frequently tranfffare. Only a small number of

differences are foundceoss different demographic groups.

1 The online activity that group members are most likely to engage in on a daiéekiyw
basis is that ofisiting group pageto read posts.

1 For other activities that require actions beyond anonymous visits and rehdinggjority of
members engages infrequently or is never involved.

CNBljdzSyOe 2F CI 086221 ! aSNEQ tFNIAOALI GA2Y

Once to Oneto

several several | Once every
Percentage of FB users who are civic/politic{ times a daysa | few weeks
group members that: day week or less INEAVET
Visit their group page to read posts 16.1% 30.2% 40.5% 13.2% 205
t2ad y23Sa 2NJftAyla 14.7 18.6 30.4 36.3 204
Leave comments to posts in their group pag 142 22.1 37.3 26.5 204
Invite other friends to join their group page 13.7 21.0 41.0 24.4 205
Parlt|C|pate in the discussion boards within 8.3 239 312 36.6 205
their group page
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1 Among users who are members of civic or political groups on Facebook, 88:8%that
their groups hold meetings that take place offline. Of these members, only 13.2% say they
attend these meetings fNAobhted® sayiiveey ©0OFf a
attend.

For the civic/political group you are most involved in, how
often do you attend their offline meetings? (N=181)

Very Often 4.4% Does your group organize
offline mciftings? (N=205)
0
Often 6.6% 117
Sometimes
Rarely
Never 41.4%

1 Comparisons among gender show that, men are likehg to than women to post notes or
l inks on a group6s wal l and to participate
However, no significant gender differences are found in other activities that take place within
a group page online.

For the civic/political group you are most involved in, how
often do you post notes or links on the wall?

Never 40.8%

Once every few weeks or
less

Once to several days a week

B Male (N=101)
¥ Female (N=103)

Once to several times a day

*Note: Relationship between gender and frequency is significant at <.10.
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For the civic/political group you are most involved in, how
often do you participate in the discussion boards?

35.6%

Never 37.5%

Once every few weeks or

less 40.4%

Once to several days a week

9.9% ¥ Male (N=101)

Once to several times a day 6.7%
. 0
¥ Female (N=104)

*Notee RR kN birship e biebarhgemden dash freddaaepmaifpd inarabi@ R A5iA AN ar < 10

1 Generally, comparisons between current students and recent graduates show little difference.
Students are more |ikely than graduates to
frequent basis. However, no significant differences are found betweemalgeoups in
regards to other activities that take place within a group page online.

1 Comparisons across racial and ethnic groups, either, (1) could not be made due to small
frequencies or (2) found no significant differences in online participatiorivicpolitical
group across theifferent groups.

1 Comparisons among college students by year also found no significant differences in online
participation in a civic/political group across the different groups.
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